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Why Content Matters for 
Auto Repair Shops
Most customers search online before calling a shop. They look at reviews, check your 
website, scan your social media, and decide quickly if they trust you.

As a RepairPal Certified shop, you already meet high standards for quality and transparency. 
Content is how you communicate that value clearly and consistently.

Strong content helps you:

Build trust before someone ever calls

Show expertise without sounding salesy

Stay top of mind with current and past customers

Stand out from other shops

Support your RepairPal Certified credibility

This guide walks through the main content types that actually move the needle and gives you 
plug-and-play templates you can use right away.
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Social Media Marketing
Social media is a powerful tool for repair shops to reach new customers, build trust, and drive 
leads. By sharing valuable tips, showcasing your expertise, and engaging with both current 
and potential clients, you can create a community around your services. Social platforms give 
you the chance to highlight your shop’s strengths with visuals and videos, and foster customer 
loyalty by keeping the conversation going. With a strategic approach, social media can help 
your repair shop thrive in the digital world.

Be sure your logo is at least 1,000 x 1,000 px, and use the same logo on all social media 
websites for brand recognition. If you do not have a logo, check out Canva to create your 
own, or hire a freelance designer on platforms such as Fivrr. Don’t forget to add a cover 
photo if applicable.

Brand Consistency

Complete all necessary information on your profile, such as business category, website 
link, address, bio, about us, hours of operation, email, and phone number.

Business Information

Incorporate relevant keywords and hashtags related to auto repair, car maintenance, and 
your local area into your profile bio, posts, and captions. This helps improve your 
visibility in search results and makes it easier for potential customers to discover your 
profile when searching for auto repair services online.

Relevant Keywords

Make it easy for potential customers to contact you by including clear and prominent 
contact information in your profile, such as your phone number and email address. 
Additionally, use a compelling call-to-action (CTA) to encourage users to contact you for 
inquiries, appointments, or quotes.

Clear Call-to-Actions 

Social Media 101: How to Boost Auto Repair 
Leads Online
In our Social Media 101 guide, we’ll share with you the 
fundamentals of social media marketing for repair shops, 
providing you with tips and strategies to maximize your 
online presence and grow your repair business.

Click to Download Your Copy

https://pages.repairpal.com/hubfs/Social%20Media%20eMagazine-2024.pdf
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Social Media Platforms

Ideal for visual storytelling and brand personality
Great for before-and-after photos, short-form video, and behind-the-scenes content
Builds trust through consistent visual branding
Helps humanize your shop and team

Instagram

Strong platform for professional credibility and industry authority
Ideal for showcasing certifications, expertise, and leadership
Supports recruiting efforts and technician hiring
Helps build relationships with fleet managers and local business owners

LinkedIn

Effective for real-time updates and quick maintenance tips
Good for sharing industry news and seasonal reminders
Encourages participation in local conversations
Supports responsive customer communication

X (Twitter)

Critical for local search visibility and SEO
Posts reinforce credibility and improve discoverability
Ideal for promotions, service highlights, and educational tips
Directly influences how customers find and contact your shop

Google Business Profile

Strong platform for local visibility and community engagement
Ideal for sharing promotions, shop updates, and customer highlights
Supports reviews, messaging, and relationship-building with local drivers
Works well for boosting posts to reach nearby audiences

Facebook
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Social Media Content 
Types
Educational Posts

Purpose: Build authority and answer common questions.

Examples:
What that check engine light might mean
How often should you rotate your tires
Signs your brakes need attention

Example Post: 

Check Engine Light On? Here’s What It Could Mean.

Seeing that dashboard warning can be stressful, but it doesn’t always 
mean a major repair. Your check engine light can turn on 
for several reasons, including:

• A loose or faulty gas cap
• A failing oxygen sensor
• Spark plug or ignition coil issues
• Emissions system concerns
• More serious engine performance problems

Ignoring the light can lead to reduced fuel efficiency, poor 
performance, or costly damage over time.The safest step? Have 
it professionally diagnosed so you know exactly what’s going on.

Stop by [Shop Name] for a diagnostic scan
Call us at [Phone Number]
Schedule online at [Website URL]

We’re here to keep you driving with confidence.

#AutoRepair #CarCare #LocalAutoShop 
#PreventativeMaintenance

Tip:
Post on all Social Platforms for 
optimal engagement from your 
customers.
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Social Media Content 
Types
Behind the Scenes Content

Purpose: Build trust and show real people.

Examples:
Technician working on a vehicle
Meet the Team
New equipment installation

Example Post: 

Behind the Scenes: Precision, Experience, and Care

At [Shop Name], our certified technicians take the time to thoroughly inspect, 
diagnose, and repair every vehicle that comes through our bays. From routine 
maintenance to complex engine work, attention to detail makes all the 
difference.

What you don’t always see:
• Comprehensive multi-point inspections
• Advanced diagnostic tools
• Ongoing technician training
• Careful quality checks before every vehicle leaves

Visit us at [Address]
Call [Phone Number] to schedule service
Book online at [Website URL]

#AutoRepair #BehindTheScenes #CertifiedTechnicians 
#CarCare #LocalAutoShop #QualityService

Tip:
Post on all Social Platforms for 
optimal engagement from your 
customers.
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Social Media Content 
Types
User Generated Content

Purpose: Builds trust but also showcases real-life experiences 
that resonate with potential customers.

Examples:
Before and after repairs
Post positive reviews
Feature customer stories

Example Post: 

Customer Spotlight: Thank You for the 5-Star Review!

We’re proud to share this recent feedback from one of our valued customers:

“The team at [Shop Name] was professional, honest, and incredibly 
thorough. They explained everything clearly and had my car ready the same 
day. Highly recommend!”

Providing transparent communication and quality service is what we strive 
for every day. Reviews like this remind us why we do what we do.

Thank you for trusting [Shop Name] with your vehicle! If you’ve visited us 
recently, we’d love to hear about your experience.

Visit us at [Address]
Call [Phone Number] to schedule service
Book online at [Website URL]

#CustomerReview #FiveStarService 
#AutoRepair #LocalAutoShop #CarCare 
#TrustedService

Tip:
Create a shorter Google Business 
Profile optimized version OR 
create a carousel-style version 
for Instagram
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Social Media Content 
Types
Promotional Posts

Purpose: Drive action

Examples:
Seasonal repair checks
Back to school inspection
Holiday travel checkups

Example Post: 

Limited-Time Savings at ABC Repair Shop!

For a short time, take advantage of $50 OFF any repair or 
service at ABC Repair Shop.

Whether you need routine maintenance or a more complex 
repair, our certified technicians are here to provide honest 
recommendations, quality workmanship, and dependable 
service.

Don’t wait — this offer won’t last long.

Visit ABC Repair Shop
Call us today to schedule your appointment
Book online and use code SAVE50.

#AutoRepair #LocalAutoShop #CarCare #AutoService 
#LimitedTimeOffer #TrustedTechnicians

Tip:
Post on all Social Platforms for 
optimal engagement from your 
customers.
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Email Marketing Content
Email marketing is a powerful tool for businesses to connect with their audience, promote 
products or services, and drive engagement. 

Test and Optimize: Conduct A/B testing on different elements 
of your emails, like subject lines or call-to-action buttons, 
to see what works best. Analyze performance metrics and 
continually refine your strategy.

Monitor and Analyze Performance: Track key metrics like 
open rates, click-through rates, and conversions. Use this 
data to understand what resonates with your audience and 
adjust your approach accordingly.

Build a Quality Email List: Start by collecting email addresses 
from interested individuals through your website, social 
media, or in-store sign-ups. Make sure you have permission 
to email them.

Segment Your Audience: Divide your email list into segments 
based on factors like demographics, purchase history, or 
engagement levels. This allows you to send targeted and 
relevant content to different groups.

Design Visually Appealing Emails: Ensure your emails have 
a professional layout, eye-catching images, and consistent 
branding. Use responsive design so emails look good on all 
devices.

Automate Campaigns: Use email marketing software to 
automate campaigns, such as welcome emails, or birthday 
offers. Automation saves time and ensures timely communi-
cation.

Email Marketing Tools

Mailchimp
Mailchimp is popular for a reason. It’s easy to use, so even beginners can make great-looking 
emails with its drag-and-drop editor. Plus, it lets you set up things like automatic follow-ups or 
birthday discounts, so you can keep in touch with your customers without any extra hassle.

Constant Contact
If you want ready-made email templates, Constant Contact is a great choice. It also makes it 
easy to organize your customer contacts into groups like “frequent visitors” or “new customers.” 
That way, you can send more personalized messages that really connect.

HubSpot
HubSpot makes email marketing even more powerful by letting you create personalized cam-
paigns for each customer. You can easily automate emails, see who’s opening them, and track 
your results all in one place. If you want to know how your emails actually lead to more 
appointments or sales, HubSpot makes it easy to see the impact.

The right tool can make creating and sending emails a breeze. Here’s a breakdown:
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Email Marketing Content
Monthly Maintenance Reminder
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Email Marketing Content
Educational Emails
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Email Marketing Content
Seasonal Campaign
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Blog Content
Blogs improve search rankings and position your shop as a trusted local expert. When done 
correctly, they bring long-term traffic from customers actively searching for answers.

Best Local SEO Tactics:
Your website’s blog section Fully optimized for local SEO

When someone searches “Why is my check engine light on?” “How much does brake repair 
cost in [City]?” or “Best mechanic near me” Google favors businesses that consistently publish 
helpful, relevant content.

Blog content helps your shop:
Rank higher in local search results

Answer customer questions before they call

Build credibility and trust

Attract higher-intent customers

Support your Google Business Profile and social posts

Pro Strategy: Repurpose Every Blog
improving your repair shop’s online visibility

Keep It Structured and Scannable: Most visitors skim — 
make it easy to read. Use:
• Clear headings
• Bullet points
• Short paragraphs
• Simple explanations

Add a Strong Local Call to Action: Traffic without a CTA 
doesn’t convert. Every blog should end with something like:
“Need brake service in [City]? Schedule an inspection with 
[Shop Name] today.”

Post Consistently (Not Constantly): One well-written blog per 
month is better than four rushed ones. Consistency builds 
authority over time.

Focus on Local Intent: Include your city and surrounding 
areas naturally in your content. Google connects your 
expertise to your service area.
Example:“Brake Repair in [City]: What Drivers Should Know”

Write for Customers — Not Mechanics: Avoid technical 
jargon. Explain issues clearly and simply.
Instead of: “Your catalytic converter may be failing due to 
rich fuel mixture.”
Say: “A failing catalytic converter can reduce fuel efficiency 
and cause your check engine light to turn on.”

Answer Common Questions: Turn real customer questions 
into blog posts. If customers ask it — it’s blog-worthy.
Examples:
• What Does a Check Engine Light Mean?
• How Often Should You Rotate Your Tires?
• Signs Your Brakes Need Attention
• Is It Safe to Drive With a Flashing Check Engine Light?

• 3–5 social media posts
• A monthly email newsletter
• A Google Business Profile post
• A short educational video
• Simple explanations

This maximizes your content without creating 
more work.
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H1: Brake Repair in [City]: What Drivers Should Know
(Use one clear H1 heading that includes your service and city.)

Introduction (2–3 Short Paragraphs)
If you’re noticing unusual brake noises or vibrations while driving in [City], it may be time to have your 
brakes inspected.
Your brake system is one of the most important safety components in your vehicle. Ignoring early 
warning signs can lead to more expensive repairs — and unsafe driving conditions.
In this guide, we’ll cover the most common signs your brakes need attention and what to do next.

H2: Common Signs Your Brakes Need Service
1. Squeaking or Grinding Noises
High-pitched squeaking often indicates worn brake pads. Grinding may mean the pads are completely
worn down.

2. Vibration While Braking
If your steering wheel shakes when braking, your rotors may be warped.

3. Soft or Spongy Brake Pedal
A soft pedal could indicate air in the brake lines or a fluid issue.

4. Brake Warning Light
If your dashboard brake light turns on, schedule an inspection as soon as possible.

H2: Why Early Brake Repairs Matter
Addressing brake issues early can:
• Prevent rotor damage
• Improve stopping distance
• Reduce overall repair costs
• Keep you and your family safe
Routine brake inspections help catch problems before they become major repairs.

H2: Brake Repair in [City] — When to Schedule Service
If you’re experiencing any of these symptoms, it’s best to have your vehicle inspected by a certified 
technician. At [Shop Name], we provide professional brake inspections and repairs for drivers 
throughout [City] and surrounding areas.

Call to Action
Need brake service in [City]? We’re committed to keeping you safe on the road.
Call [Shop Name] at [Phone Number]
Schedule your appointment online at [Website URL]
Visit us at [Address]

Blog Template
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Short Form Video 
Content
Video builds trust quickly, is highly memorable—retaining 95% of a message compared to 10% 
in text—and is favored by social media algorithms for better visibility.

Tutorial and How-To Videos:
Create step-by-step videos demonstrating common car 
maintenance tasks that car owners can do themselves.

Behind-the-Scenes Footage:
Give your audience a sneak peek into your repair shop's daily 
operations. Introduce your team, showcase the equipment 
you use, and highlight your commitment to quality service.

Educational Content:
Create educational videos explaining common car issues 
and their solutions.

Safety Tips and Advice:
Share videos on driving safety, especially during different 
seasons. Provide tips on preparing a car for winter or 
summer, including checking fluids, tires, and brakes.

Vehicle Inspections:
Record videos illustrating the importance of regular vehicle 
inspections. Show what a comprehensive inspection covers 
and how it benefits a car's overall health.

Facebook
Instagram Reels
TikTok
YouTube Shorts

Best Platforms for Videos
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SMS Marketing for your 
Shop
SMS messages are direct, immediate, and boast high open rates—great for quick updates and 
reminders.

Platform Options:
Twilio

EZ Texting

SimpleTexting

Any local CRM with SMS capability

Examples:
Appointment Confirmation/Reminder

Flash Promotion or Limited-Time Offer

Service Completion 

Thank You/Feedback Request

Service/Maintenance Due: 
”Hi friend, this is so and so from ABC Auto Care. Your car is due for an oil change! 
Click here to book an appointment: [Scheduler Link]".

Review Requests: 
"Thanks for choosing ABC Auto Care! We hope you enjoyed your service and we’d 
love for you to leave a review: [Scheduler Link]"

Special Promotions: 
“Hi friend, this is so and so from ABC Auto Care. Just wanted to let you know that 
we’re offering [Special Offer]. Book an appointment [Scheduler Link] to take 
advantage of this offer.

Example Post: 
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How to Use Your 
RepairPal Certification
RepairPal Certification gives your customers extra confidence in your work and shows them 
they’re in good hands.

When used strategically in your content, it reinforces credibility, transparency, and 
professionalism across every platform. Shops that consistently highlight their Certification 
position themselves as the safer, smarter choice for customers.

Customers are looking for:
Honest pricing

Quality workmanship

Verified standards

Transparency

RepairPal Certification shows that your shop meets strict 
standards for quality, training, and fair pricing, which can be 

a powerful message when communicated effectively. 

Website: Your certification should be visible on all main pages of your 
website. Add a short explanation, don’t just display the badge.
Example Website Copy:
“We are proud to be a RepairPal Certified shop, 
meeting rigorous standards for quality, transparency, and customer 
satisfaction.”

Social Media Content: Use your Certification for social media content 
and tag RepairPal to build trust. Don't forget to link your appointment 
scheduler, or the RepairPal estimator as a call to action!

Email Marketing: Include Certification in:
• Welcome emails
• Seasonal campaigns
• Monthly maintenance reminders
• Service follow-ups

As a RepairPal Certified facility, our service abides by the fair 
pricing guidelines found at https://Repairpal.Com/Estimator."

#RepairPalCertified @RepairPal 

For additional marketing materials and tips on promoting your Certification, visit 
our Marketing Resource Center—exclusively available to Certified Shops. The 
Resource Center is your one-stop destination for branded assets, promotional 

guides, and expert advice to help you make the most of your Certification.

https://shopsuccess.repairpal.com/article/343-mktgprmtn
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